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The Future of Business in
Fremont: A Retail Perspective

by Fernando Cuebas
Cornish & Carey Commercial

The City of Fremont is well posi-
tioned for retail opportunities now and
into the future. However, first we must
understand where retail was and what
Fremont is currently doing to ensure a
healthy future.

Historically, the retail environment
in Fremont was one of necessity — of-
fering only basic goods and services,
plus major apparel retailers. In the
past, there was no planning or cohe-
siveness to the retail environment.
Nothing linking this vastly spread out
city, which prior to incorporation was

five different townships.

Faced with the challenge of an ex-
tremely diverse and educated popula-
tion within a large region, several years
ago the City embarked on a study that
found Fremont was losing an esti-
mated $1 billion worth of retail sales
to outside communities. Basically, the
community was traveling outside the
city to do a good portion of their shop-
ping. This created an opportunity for
the City to attract more diverse retail
than was, and to some degree is, cur-
rently in the city limits.

Since 2001 Fremont has engaged
in a long planning process to attract
retailers, developers, and private own-

ers who would develop and redevelop
shopping centers. And since such time,
both redevelopments like Fremont
Plaza and Fremont Hub, and the new
development of Pacific Commons,
have evolved and become tremen-
dously successful. Additionally, the
City has embarked on several public/
private ventures, including Centerville
Market Place and the Capitol Avenue
Project in downtown Fremont. The
City has also rezoned sites that will
attract private development over time
with mixed use retail/residential op-
portunities. When completed, these
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by Bruce Kern
Executive Director, East Bay
Economic Development Alliance
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Recently a Fremont company was
listed as the nation’s 21st fastest grow-
ing technology company by Business
2.0 magazine. This puts Fremont on
par with tech powerhouse Boston,
which also has one company, the 54th
on the list.

The companies on this list reported
the fastest increases in cash flow, rev-
enue, profit and stock growth and were
drawn from all the tech companies
meeting the magazine's criteria on all
the nation's stock exchanges. Among
states, California dominated with 41
companies. By comparison, Massa-
chusetts with 10 was second.

This is more than good PR, this
represents what is required for the Bay
Area's economy to survive.

Over the years, Fremont has estab-
lished an enviable reputation for be-
ing a place for business innovation.
This has enabled the city to attract the

The Future of Business in
Fremont: An Overview

best, the brightest and the most entre-
preneurial from around the globe. The
combination of local and foreign-born
talent has made Fremont one of the
nations best at commercializing new
products and supporting new compa-
nies.

From high tech manufacturing
equipment to software and biotechnol-
ogy, all have benefited from a Fremont
location. Even in a more traditional in-
dustrial sector Fremont's New United
Motor Manufacturing Inc. has helped
change the U.S. automobile industry
by introducing the Toyota Production
System and a teamwork-based work-
ing environment that has become the
model for United States auto manu-
facturers.

But the future will have ups and
downs. Over the next year, the UCLA
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Chamber Supports
Improved Utility Tax

by Billy Sandbrink,
Director of Government Affairs

Two years after Measure V, the
failed Utility User’s Tax (UUT) of
November 2004, the voters of Fremont
will be asked to support a revamped
utility tax with revenues going towards
general governmental purposes in the
city of Fremont. This new proposal,
officially named Measure L, is the
product of a year-and-a-half's worth of
research and public outreach by the
city of Fremont, including surveys and
an ad hoc City Manager's Community
Task Force. Measure L, similar to
Measure V in that both proposals are
general taxes that require a simple ma-
jority of votes to pass, will generate
revenue that must be deposited to the
General Fund and cannot be “ear-
marked” for any specific purpose,
place taxes on various utilities, and
create citizen’s oversight committees
to monitor expenditures of revenues.

Those that remember Measure V
remember the Fremont Chamber of
Commerce’s vehement opposition to
Measure V. This opposition spanned
the duration of the issue and was based
on four general ideas: one, the tax bur-
den to the business community, about
$9.7 million per year, was far too much
of a burden for businesses to absorb;
two, since the tax proceeds went into
the General Fund, which cannot be
specifically mandated, there was an
insufficient amount of accountability
included in the measure, with the only
accountability being an oversight com-
mittee; three, the Chamber felt that the
city was asking for much more money,
about $19 million, than it needed to
restore basic services and that it was
unfair of the city to ask taxpayers to
pay any more than what was absolutely
necessary to restore basic services; and
four, there were concerns about the

amount of “belt tightening” the city
had done and that if the city did not
have its costs under control, then giv-
ing the city more money would be
similar to trying to put a band aid on
an open wound.

Despite the aforementioned simi-
larities between Measure V and Mea-
sure L, Measure L is different from
Measure V in some important ways.
It is because of these differences, along
with the prospects of further reduced
services and related impacts, that the
Fremont Chamber has decided to
SUPPORT Measure L.

The Chamber’s decision to SUP-
PORT Measure L was not made
lightly. Beginning back in September
2005 and ending in May 2006, a span
of eight months, the Government Af-
fairs Committee and Board of Direc-
tors of the Fremont Chamber of Com-

—Utility Tax,
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Board of Directors
2006 — 2007

Officers

Dirk Lorenz, Chairman............ Fremont Flowers
Barbara Jenkins, Past Chair........ Weekenders
George Duarte.. Horizon Financial
Brent Hodson .Washington Hospital
.New England Financial
Nina Moore........ Fremont Education Foundation

David Lowman..

Victoria O’Gorman...
Robert Profaca ”
Joyce Twomey...........oeevuueinnnnnnn.

Directors
Bobbie Armor................. Armor & Associates
Elise Balgley........Bernard, Balgley & Bonaccorsi
Matt Dickstein................ Attorney At Law
Daren Fields................ City of Fremont
Doug Gephart....Fremont Unified School District
Pam Isom.................... ICE Safety Solutions
Fazlur Khan............... Max Realty & Loans

Terri Landon... B J Travel Center
Gerry McFaull. Qualdeval International
Rhonda Rigenhagen.................... NUMMI
Leta Stagnaro.. Ohlone College

Jan Vincent.. ..JVA Business Services
Brendon Whateley.................. Dark Indigo
Staff
(CindyBE OnTOr e President & CEO

510-795-2244, ext. 106
cbonior@fremontbusiness.com

Danna Bergstrom........... Chief Operations Officer
510-795-2244, ext. 105
dbergstrom@fremontbusiness.com

KK Kaneshiro.......... Director of Member Services
510-795-2244, ext. 103
kkaneshiro@fremontbusiness.com

Billy Sandbrink...Director of Government Affairs
510-795-2244, ext. 107
bsandbrink@fremontbusiness.com

Lana Hillary-Windom....... Admin. Assistant
510-795-2244, ext. 101
lhillary-windom@fremontbusiness.com

Napoleon Batalao..... Webmaster, Layout Editor
510-795-2244, ext. 102
nbatalao@fremontbusiness.com

Fremont Business Review
Published monthly by the Fremont Chamber of
Commerce. Available by subscription, $135 per
year. Free subscription with annual membership
dues. For more information and our online di-
rectory: www.fremontbusiness.com. email:
fmtcc@fremontbusiness.com
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merce by granting the
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ACCREDITED percent of all Chambers
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Most of us have undoubtedly seen
an office for a psychic or palm
reader with a sign in front saying
“out of business” and wondered
“Why couldn't they have foreseen
that? After all, it's their job to see
the future!”

Predicting the future for anyone—

Daren Fields . . .
Economic Development Director, let alone business-is always arisky
City of Fremont proposition. However, I can say

with some certainty the prospects

for business in Fremont have never
looked better. With the right business plan, businesses have the opportu-
nity to grow and thrive in Fremont. As of today, there are 10,870 business
license holders in Fremont - an impressive total for a city of 70,000 house-
holds and 210,000 residents.

To help describe the future of business in Fremont, I have asked sev-
eral experts to share their sage opinion with readers.

Bruce Kern is the executive director of the East Bay Economic Devel-
opment Alliance, a consortium of public agencies and private businesses
dedicated to promoting business opportunities in the East Bay. Bruce has
his pulse on the current state of the East Bay economy and what may lay
ahead for Fremont businesses, especially in emerging growth areas such
as biotech.

It is often said that to find out the truth, one must “follow the money”.
As such, T have also asked Brian Conley, president and CEO with Pan

. Guest Editor's Message
The Future of Business

Pacific Bank, to provide his perspective. Pan Pacific Bank is Fremont’s
newest locally-owned community bank and caters to our growing busi-
ness community.

The last few years has seen a tremendous growth in the number of
retail shops and restaurants in Fremont. City staff has been actively mar-
keting and partnering with developers on many retail opportunity sites.
One of the major players in the local retail market is the real estate com-
pany Cornish & Carey. Fernando Cuebas of Cornish & Carey has long
been active in the Fremont market. Check out his perspective on what's in
store for the future.

Fremont is fortunate to be an integral part of Silicon Valley. As a ma-
jor provider of office/R&D/industrial space to Silicon Valley tenants,
ProLogis is one of the largest landowners in the United States, the Bay
Area, and Fremont. Their recent acquisition of Catellus Development
Corporation also makes ProLogis the new owner of the Pacific Commons
shopping center at I-880 and Auto Mall Parkway. We are fortunate that
Bud Lyons, former vice chair of ProLogis, is located in Fremont and is
able to provide a unique perspective on the future of business in Fremont.
Besides his relationship with ProLogis, Bud has a good historical outlook
as he started work in Fremont in 1983 when he and a partner purchased the
current site of the Bayside Business Park and the former Fremont airport
property.

None of us can really predict the future. But with solid advice and
guidance, we can take advantage of trends and maximize our chance of
success. Or, we can take the easy way and use a psychic or palm reader. If
only we can find one that’s open...

Chamber Believes Video Service
Legislation Important to Business

by Billy Sandbrink
Director of Government Affairs

One of the hottest topics being debated by State and Federal lawmak-
ers this year is “video service” (aka television) legislation. This topic is
talking about how video services ought to be regulated in a new techno-
logical era. At first glance video service does not seem to be a businesses
issue. However the way in which video services are regulated and pro-
vided will impact the business community.

Business applications of video service

The most obvious impact to businesses will be to the telecommunica-
tion companies (telcos) that are currently provide, or may provide, video
services. But video services legislation will also impact all businesses by
making 2-way, interactive television services teamed with high-speed
internet connections available for a reasonable price.

As part of the study Broadband Video Access and Economic Advance-
ment conducted by the Small Business Education Foundation, a series of
small business focus groups identified ways they could use 2-way interac-
tive video to improve their businesses. A few of the examples given in-
cluded virtual face to face meetings with clients or coworkers, interactive
training sessions for customers and employees, and virtual presentations
to potential customers. One of the most intriguing ideas in the study was
that the most innovative applications have yet to be discovered. The bot-
tom line is that introducing new technologies and applications to busi-
nesses will lead to higher productivity and success.

The issues surrounding legislation
Existing State and Federal regulations regarding video services were
designed at a time when coaxial cable (“cable”) was the dominant means

nologies that can provide video services (digital broadcast satellite (DBS),
fiber optic cables, phone lines and wireless connections) that were not
envisioned when current regulations were enacted. The result of the dis-
parity between technology and regulation is a slew of unresolved ques-
tions about how to regulate today's technology. It is these unresolved ques-
tions that have prompted lawmakers to address the issue head on.

The legislative solution working through the Federal and State levels
is to allow video service providers to sign “multi-jurisdictional franchises”,
meaning either nationwide franchises (as proposed in federal legislation)
or statewide franchises (as proposed in state legislation). These multi-
jurisdictional franchises would allow new entrants (at&t, Verizon) to enter
the market more easily, increasing competition and technological innova-
tion.

The issues most hotly debated about multi-jurisdictional franchises
include whether or not they will encourage new entrants to invest and com-
pete in the market; whether incumbents will be allowed to “opt-out” of
their existing local franchises and seek a multi-jurisdictional franchise;
whether local jurisdictions will be kept whole in terms of franchise fees,
access for public, education, and government (PEG) channel access, right
of way protection, and customer service enforcement; and, in the case of
federal legislation, whether or not “net neutrality” will be required or not.

The current legislation working its way through the state level, AB
2987, allows statewide franchise agreements for new entrants and allows
incumbents to “opt-out” of their existing franchise agreements in favor of
a statewide franchise under certain circumstances. AB 2987 will also es-
tablish a schedule of how much of the service area providers must provide
service to (referred to as “build-out”), and require local jurisdictions be
kept whole in the ways discussed above.

Telcos believe multi-jurisdictional franchises are necessary to allow

—Video Services Legislation,
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Video Services Legislation—
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entry into the market, which will promote competition
among video service providers. Telcos also believe that
incumbents (Comcast for Fremont) have the advantage of
being the incumbent provider with market share and for
new entrants to compete they need to enter the market
quickly. Under current law, new entrants seeking to pro-
vide video service to California need to negotiate over
500 franchise agreements with local jurisdictions in order
to provide service. Since telcos will need to invest bil-
lions of dollars in new infrastructure to provide video ser-
vices, they believe that the time it would take to negotiate
franchise agreements with enough local jurisdictions to
make the necessary investment economically feasible
would prohibit them from entering the market altogether.

Incumbents’ believe telcos should play by the same
rules as incumbents, meaning similar build-out provisions,
franchise agreements, and customer service requirements.
It appears as though incumbents,
who were initially opposed to the
legislation, will support legislation
as long as “opt-out” provisions con-
tinue to be included in the legisla-
tion.

Local jurisdictions have been
opposed to the legislation and re-
main opposed. Their biggest con-
cern is the degree to which service
areas must be built out. Local fran-
chise agreements signed today grant
local jurisdictions the power to ne-
gotiate the terms of their agreement,
including the extent to which ser-
vice areas are built out. Local ju-
risdictions see video services as a
vital service to its residents, like
telephone service, and believe that
everyone needs equal access to
these services. Their fear is that
parts of the population will not be offered the same ser-
vice as other parts of the population based on the profit-
ability of that population, creating a “digital divide” be-
tween the haves and have-nots. This practice is also known
as redlining. Under the current versions of AB 2987,
local jurisdictions will not have negotiating power over

“The current legislation
working its way through
the state level, AB 2987,
allows statewide franchise
agreements for new
entrants and allows
incumbents to “opt-out”
of their existing franchise
agreements in favor of a
statewide franchise under
certain circumstances.”’

build-out provisions and, instead, will have to live with the build-
out schedule in the legislation.

For national legislation, “net neutrality”, which refers to the
amount of control an internet provider can have over the sites its
customers’ access and the speed at which certain sites or infor-
mation is accessed, comes into play. Although net neutrality is
an internet issue not directly related to video service per se, fed-
eral legislation (HR 5252) is addressing the issue. Net neutrality
is important because the access or speed to access information on
the internet is crucial to a business’ success and can have a major
impact on e-commerce sites or services. In its most current form,
amendments requiring strict enforcement of net neutrality are not
included in the bill, which telcos agree with since they insist they
do not intend to make the internet “non-neutral”.

The Chamber’s solution

The Fremont Chamber of Commerce believes that fair com-
petition is vital to the economy. However,
considerations for the impacts to local gov-
ernments must be considered as well.

To that end, the Fremont Chamber
believes that multi-jurisdiction franchise
agreements should be granted to both new
entrants and incumbents in a way that does
not unnecessarily harm local governments
with franchise agreements.

The Chamber also does believe in
build out provisions because requiring ser-
vice providers to submit to a build-out sched-
ule could hurt the deployment of video ser-
vice. However, because the latest legislative
iterations require limited build-out provi-
sions, the Chamber can support the idea.

The Chamber strongly supports
keeping local governments whole to the ex-
tent possible in all ways.

As for (HR 5252), the Chamber is
concerned about the negative potential of
weak net neutrality protections and believes that there is a poten-
tial impact on internet-run businesses if net neutrality wording is
not strong enough.

To learn more about the issue, visit the Fremont Chamber's
website at www.fremontbusiness.com or contact Billy Sandbrink,
director of government affairs, at (510) 795-2244 x107.

Employment Training Panel

Awards $16 million
More than 14,000 California Workers Trained

The California Labor and Workforce Development
Agency’s Employment Training Panel (ETP), recently ap-
proved 27 contracts, totaling over $16 million in job train-
ing funds to train 14,015 California workers.

The Panel awarded job training contracts to 15 manu-
facturing businesses located throughout California, includ-
ing Fremont’s New United Motors Manufacturing, Inc.
(NUMMI), the last automobile manufacturing plant in
California, which received $6,010,200 to train 2,735 em-
ployees.

Manufacturing is a vital industry for California since
it creates high paying jobs and has a high multiplier ef-
fect, meaning that for each job created in manufacturing,
additional jobs are created in the economy as a result. Over
the last four years, however, California has lost thousands
of manufacturing jobs. A recent study by a national manu-
facturing industry association found that a serious
workforce shortage is threatening American manufactur-
ers, and that only through extensive job training can com-
panies remain globally competitive and grow.

According to the California Economic Strategy Panel,
new manufacturing techniques, such as lean manufactur-
ing and other process improvement methods, have increased
the competitiveness of manufacturing in the state; however,

these processes require extensive worker training. Because of the
decline in manufacturing in California over the last several years,
the Panel has made worker job training in the manufacturing in-
dustry a top priority, and is committed to investing training dollars
that will not only help California manufacturers compete globally,
but will also allow companies to increase production capabilities
and expand their business operations.

ETP is a business and labor supported state agency that as-
sists employers in strengthening their competitive edge by pro-
viding funds to partially off-set the costs of job skills training
necessary to maintain high-performance workplaces. California's
ETP is a performance-based program, providing funds for train-
ees who successfully complete approved training programs and
are retained in well-paying jobs for a specific period of time.

The program is funded by the Employment Training Tax paid
by California employers, and targets firms threatened by out-of-
state and international competition. Since its inception in 1983,
the ETP program has provided over $950 million to train more
than 650,000 workers in almost 60,000 California companies.
Employers match training funds awarded through ETP contracts,
making these projects true public-private partnerships.

For more information about the ETP program and whether
your business can participate in the program, please visit
www.etp.ca.gov, or call 916-327-5261.

Calendar of Events

September

Government Affairs Committee Meeting
7:30 p.m., Chamber Conference Room

Labor Day
Chamber Office Closed

City Council Meeting
7:00 p.m., Council Chambers

Ambassadors Meeting
8:00 a.m., Chamber Conference Room

Leadership Fremont, Class of 2007
Orientation & Alumni Reception
4:00 - 6:30 p.m., Chamber Conference Room

Growth Cities Fremont Breakfast

8:00 a.m., Fremont Marriott, 46100 Landing Pkwy, Fremont.
The East Bay Business Times’ Power Breakfast forum, in
partnership with the Fremont Chamber of Commerce, will
bring together top business experts to discuss Fremont's
growth, its positioning to play a pivotal role in the increas-
ing global economy, and the array of retail, office and
residential projects in the works. Panelists include James
T. Randolph, Senior Vice President and Director, Cornish
& Carey. Fred Diaz, City Manager, City of Fremont, Henry
Yin, President, USA-China-Link, and Alison Moore,
General Manager, Amgen Fremont. Cost is $50 per
person. Table sponsorships are also available. To register
visit http://eastbay.bizjournals.com/eastbay/event/2610.

Board of Directors Meeting
7:30 a.m., Chamber Conference Room

9-10 Celebrate Fremont in the Park

1

12

Lake Elizabeth, www.celebratefremont.org for more

Communications/Web Site Team Meeting
1:30 p.m., Chamber Conference Room

City Council Meeting
7:00 p.m., Council Chambers

Union Sanitary District Mixer

5-7 p.m.

5072 Benson Road, Union City

Phone: (510) 477-7500

Union Sanitary District acts to safely and responsibly
collect and treat wastewater for the Tri-Cities while
protecting human health and improving the environment
in a way that benefits USD customers, employees and the
community.

City Council Work Session
5:30 p.m., Council Chambers

Connection Club Leaders Meeting
8:00 a.m., Chamber Conference Room

Leadership Fremont, Class of 2007 Session
8:30 a.m., Chamber Conference Room
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Wwelcome, New Members

Automobile Body Re-
pairing & Painting

Automall Autospa

Cecilia Field, President

5560 Boscell Commons

Fremont, CA 94538

Phone: (510) 825-4141
autopaintrenewalinc@comcast.net
www.autopaintrenewal.com

Chips happen! Finally, a day spa for
your car.We'll touch-up your hood paint
chips, fix “curb rash” on your alloy rims,
repair you small dents, windshield chips
and bumper scrapes, repair your leather
and fading exterior trim and install the
latest automotive graphics, moldings,
accessories and protective paint film.

Beauty & Health
Products

Avon - Amy Jones

Amy Jones, Independent
Contractor

4959 Cody Court

Fremont, CA 94538

Phone: (510) 651-3445
amyjonesavon@yahoo.com
www.youravon.com/amyjones

| offer my clients various sales specials
and promotions. | am a Certified Beauty
Advisor and among the top sellers in
my district offering business opportuni-
ties to those interested. | am commit-
ted to provide my clients and my team
with the best specials, promotions, ser-
vice, and quality products with 100 per-
cent Satisfaction Guarantee.

Bookkeeping Services

Padgett Business Services
Bonnie Rankin, Owner

3909 Washington Blvd., Ste. 210
Fremont, CA 94538

Phone: (510) 440-1040

Fax: (510) 440-0727
bonnie_rankin@hotmail.com
www.smallbizpros.com

Sum of All Numbers

Holly Jorgenson, Owner
Fremont, CA 94536

Phone: (510) 300-7878

Fax: (510) 405-8344
holly@sumofallnumbers.com
www.sumofallnumbers.com

Computer Consultants

Scott Solutions

Computer Services

Frank Bettag, Owner

43917 Hugo Terrace, Ste. 268
Fremont, CA 94538

Phone: (510) 870-0511
frank@scottsolutions.net
http://www.scottsolutions.net

We specialize in implementing and
maintaining small business IT infra-
structure. Through implementing tech-
nology such as client server networks,
e-mail, centralized data storage, inter-
nal/external websites, and mobile com-
munications Scott Solutions help busi-
nesses improve theirs business model
and better compete with their competi-
tors. Scott solution is a certified
Microsoft small business specialist.

Custom Poker Tables &
Retail Sales

B&YV Poker Tables

Vic Gee, Ownerl/Partner

3794 Peralta Ave.

Fremont, CA 94536

Phone: (510) 505-9860

Fax: (928) 833-0606
vic@bvpokertables.com
www.bvpokertables.com

B&V Poker Tables is the premier poker
retail shop and showroom in the Bay
Area. We cater to poker players of all
levels seeking quality poker products
and services. We build custom poker
tables, sell poker products and service
poker events. Visit us at
www.bvpokertables.com for more infor-
mation.

Gymnastics School

Gymboree Play & Music
Welyn Bui, Owner

39138 Fremont Hub, Ste. 220
Fremont, CA 94536

Phone: (510) 739-6150

Fax: (408) 265-1014
welynbui@aol.com
www.gymboree.com

Health Care
Alternatives

Total Wellness Discovery
Dawn Tamaribuchi, Wellness
Consultant

4825 Hopyard Road, Ste. F-21
Pleasanton, CA 94588

Phone: (925) 469-9300

Fax: (925) 469-9303
kaimana_ent@yahoo.com
www.totalwellnessdiscovery.com

Interior Decorators &
Designers
Jill of All Trades

Jill Persyn-Hoffmann, Owner
1324 Grosventures Court
Fremont, CA 94539

Phone: (510) 573-0107
jpspaces@comcast.net

Language & Culture
Consultant

Parrots Books

Madhu Aggarwal

45847 Bridgeport Place

Fremont, CA 94539

Phone: (510) 682-4249
hindionline@comcast.net
www.parrotsbooks.com

Parrots Books is an online store for
Hindi language books and puzzles for
libraries and language learners.\We are
developing and working with other pub-
lishers to bring quality books and
puzzles for heritage and non-heritage
Hindi language learners in the United
States. Hindi language classes and
translation services are also available.

Lighting-Commercial

American Wholesale
Lighting Services

Jeff Jensen, President & CEO
40577 Albrae St., Ste. F

Fremont, CA 94538

Phone: (510) 252-1088

Fax: (510) 252-1090
jiensen@awlighting.com
www.awlighting.com

AWL is a premier energy efficiency firm
specializing in the area of lighting. Many
people do not realize that lighting can
consume up to 40 percent of a typical
building's electrical cost. AWL is here
to offer you professional expertise and
assistance in managing your energy
demands and needs.

Medical Billing
Metro Medical Billing, Inc.

Dan Devou, Director Client
Services

38162 Glenmore Drive

Fremont, CA 94536

Phone: (510) 739-3632

Fax: (510) 732-9125
dan@metromedicalbilling.com
www.metromedicalbilling.com
Physicians and healthcare providers
confidently rely upon Metro Medical
Billing to manage their insurance
claims, self pay accounts, deposits and
follow-up. Our 21 years in the medical
billing business and expertise in Medi-
care, Medi-Cal, Workmans Comp, and
private insurance allow healthcare pro-
viders more time to devote to the care
of their patients.

Nonprofit Organiza-
tions

Music At The Mission
Concert Series

Aileen Chanco, Director
P. 0. Box 3276

Fremont, CA 94539

Phone: (510) 656-2364
info@musicatthemission.org
www.musicatmsj.org

Real Estate-Loans

Diversified Capital-Aimee
Brown

Aimee Brown, Mortgage Consultant
39300 Civic Center Drive, Ste. 100
Fremont, CA 94538

Phone: (510) 494-7840

Fax: (510) 494-7846
abrown@divcap.com

Aimee Brown enjoys working with
people and makes it a point to insure
that her client's best interest comes first.
She analyzes each situation individu-
ally until she comes up with the right
solution. She also specializes in help-
ing people re-build their credit and
people who have filed for bankruptcy.

Real Estate-Residen-
tial

Classic Realty and
Mortgage

Vinay Chandok, Operations
Manager

915 Corporate Way

Fremont, CA 94539

Phone: (510) 659-8711

Fax: (510) 659-0531
classicrlty_mtg@hotmail.com

We continually strive to work with
the utmost integrity and respect for
our clients. Even with a highly com-
petitive market, we stay ahead of
our competition by always keeping
a "customer for life" philosophy in
mind. We are currently expanding
our operations while celebrating 27
years in business.

RE/MAX Active Realty

- David Petersen
David Petersen, Office
Manager

4056 Decoto Road

Fremont, CA 94555

Phone: (510) 505-1660

Fax; (510) 505-1666
remaxactiverealty@yahoo.com
www.remaxactive.com

RE/MAX Executive -
Andie DePass

Andie DePass, Realtor

41111 Mission Blvd.

Fremont, CA 94539

Phone: (510) 744-3533

Fax: (510) 744-3530
andiehomes@hotmail.com
www.bayarealistingstore.com

| love to create new ways to help
people live life to the fullest. Real
Estate just happens to be one of the
vehicles | use. | am a marketing
specialist that will go the distance
for my clients.

Recycling & Solid
Waste Service

ELMARS (Environmen-
tal Logistic Manage-
ment and Asset Re-

covery Solutions)
Jakub Jakubik, Vice President
45461 Fremont Blvd., Ste. 4
Fremont, CA 94538

Phone: (510) 683-9622

Fax: (877) 356-2771
jakub@elmars.org
www.elmars.com

Become a member today
Call KK Kaneshiro to find out
about the benefits of becoming
a member of the Fremont
Chamber of Commerce.
510-795-2244, ext. 103

-

-

Anniversaries

~

30+ Years

Longs Drug Store

James W. Lopes, Orchardist
Niles Merchants Association
Realty World - Viking Realty

20+ Years

Bart Anderson & Co., CPA's

Hilton, Newark/Fremont

Jonce Thomas Construction Co.,
Inc.

Peninsula Digital Imaging

10+ Years

A & R Booth Rental

Advisory Financial Consultants, Inc.

Clean Sciences Inc.

The Flower Shop

James R. Griffin, Inc.

Karen’s Word Processing Service

M-1 Mercedes Only

Massimo’s

Mission Valley ROP

Quality Transport, Inc./Truck-Rail
Handling, Inc.

Raley’s Supermarkets and Drug
Centers

RK Electric, Inc.

Ustun Inan Insurance Agency

5+ Years

Alameda County Community Food
Bank

Child, Family & Community
Services, Inc.

Custom Exteriors

East Bay Business Times

Fremont Bank

Mission Paradise Banquet Hall

Papillon Restaurant

Mark J. Wiesen DDS - Periodontics

2+Years

Aria Printing @ The UPS Store

Centerville Lions Club

Happy Fish Swim School

HERS Breast Cancer Foundation

Hope Station

Maxim Healthcare Services Inc.

North American Title

Rental Housing Owners Assn. - S.
Alameda County

Scorca Chiropractic

Secure Taxes Inc.

Soroptomist Int’l-Fremont

1Year

BIG Design Inc.

CM IT Solutions

Enhanced Environments

The Entrepreneur’s Source

Entourage Hair Design

Keller-Williams Benchmark - Scott
Capen

Prasad Insurance Agency

Regis Homes of Northern
California

Ted’s Video Services

Wal-Mart

Congratulations to all
our members who have
reached these milestones

J

Check your link

Members: Are you linked to our online directory? Send
us your URL and we will link you to the Fremont
Chamber’s online business directory.
www. fremontbusiness.com’s website averages 14,538
unique visits per month
[deepMetrix stats -Jan - Jul 2006]

email: fmtcc@fremontbusiness.com
subject: new member URL
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Member Benefit

Member Briefing
Brown Bag Luncheon

Are you fully utilizing your Cham-
ber benefits? Do you remember all the
benefits and services the Chamber has
to offer? When you first joined the
Fremont Chamber of Commerce,
chances are you just opened your busi-
ness, started at a new business, or were
deep in the trenches of running your
business. Whatever the circumstances,
you are most probably loaded with
work and all kinds of things to fill your
mind.

Understandably new members,
and some not so new members, lose
track of the many services and benefits
available to you as a Chamber mem-
ber. Our job at the Chamber is to re-
mind you of those services and ben-
efits and help you to apply those to
your business to assure long-term suc-
cess.

Bi-monthly, the Fremont Chamber
of Commerce hosts an hour-long
Member Briefing filled with a review
of membership benefits and services,
including tips on how to make the most
of your investment in this nationally

accredited business organization.
Some of the topics covered include
membership benefits, professional de-
velopment, various levels of participa-
tion, methods of publicity and expo-
sure, how to network, plus a glimpse
into the history of the Chamber and the
City of Fremont.

In addition to meeting Chamber
Ambassadors, Chamber staff, SCORE
representatives, and Connection Club
members, there is time allotted before
and after the briefing for networking.
It’s a perfect opportunity to get to know
your fellow Chamber members and
learn how to maximize the return on
your investment in the Fremont Cham-
ber of Commerce.

If you need to become reac-
quainted with your membership ben-
efits, please contact KK Kaneshiro at
(510) 795-2244, ext. 103 or email
kkaneshiro@fremontbusiness.com to
join us for the Member Briefing Brown
Bag Luncheon is scheduled for Sep-
tember 20, 2006. We hope to see you
there.

Celebrate Fremont @ the Park
S ¢ch e dul e

Saturday, September 9
9am.  Celebration Begins
Hands Around the Lake

10a.m. Opening Ceremony

Morning Sports and Community
Group Exhibits

Music

Afternoon Sports and Community
Group Exhibits
Music
Jugglers
Face Painting
Dance

Evening Sun Kings, a Beatles
Tribute Group; Fremont
Symphony;

Yoko's Dance & Perform-
ing Arts

Academy, and Special
Guest David Benoit
LASER LIGHT SHOW

Sunday, September 10
10a.m. Celebration Continues
Morning  Community Group
Exhibits
Music
Featured Community
Entertainment
Noon Sister City Presentation

Afternoon Music
Featured Ethnic
Entertainment
Tap/Jazz Dance
Clowns/Jugglers

6p.m.  Bandshell Dedication
Drum Circle

Evening John Santos
Taiko

7p.m.  Celebration Closes

visit www.celebratefremont.org for more info

Joseph Terrasas
510-376-0198

A merican BobKats Tractor

& Masonry Service
Grading/Lot Clearing
Asphalt & Concrete Removal
Lic# 608270

Residential « Municipal « Commercial

Serving Entire
Bay Area

&

Connection Clubs

Meeting Dates, Times, Places
The Chamber’s Connection Club is a “business to business” referral
program, designed to give maximum support and opportunity to
Chamber members who understand the value of networking and doing
business with people they know and trust. No duplications of business
types allowed. Each club may only have one representative of any given

profession or specialty.

To visit a Connection Club, please call the Chair orVice Chair to

reserve your space.

Tuesday Noon

meets weekly at 11:45 a.m.

Fellini O’s

3900 Newpark Mall Road, Ste. 101, Newark
Chair: Ron Machado, (510) 657-9946
Vice-Chair: Lirio Gonzalez, (510) 894-0764
www.tuesdayconnectionclub.com

Connect 2 Succeed

2M & 4" Thursday at 11:45 am

La Pifiata Restaurant

39136 Paseo Padre Parkway, Fremont
Chair: Dr. Joe Joly, 510-249-9037
Vice-Chair: TBD
www.connect2succeed.com

Fridays Women In Business

meets weekly at 7:30a.m.

Best Western Garden Court Inn

5400 Mowry Ave., Fremont

Chair: Hong Burt, (408) 425-2714
Vice-Chair: Kathy Cotton, (510) 490-7740
www.fremontwib.com

Professional Source

meets at 11:30a.m. on 3rd Thursday
The Depot Café

37260 Fremont Blvd., Fremont

Chair: Kevin Dean, 510-687-9737
Vice: Rich Hemmerling,408-234-4394
www.theprofessionalsource.com

Wednesday Noon

meets weekly at 12 noon

The Depot Café

37260 Fremont Blvd., Fremont

Chair: Marian Briones, (510) 226-7827
Vice-Chair: Staci Talan, (510) 745-7445
www.fremontreferrals.com

Thursday AM

meets weekly at 7:30 a.m.

The Depot Cafe

37260 Fremont Blvd., Fremont

Chair: Renee White, (510) 440-1100
Vice-Chair: Brad Gelesic, (510) 612-3858
www.thursdayAM.com

Referrals Plus

1% & 3¢ Thursday at 11:45 am
Nouvelle Bistro

43543 Mission Blvd., Fremont

Chair: Melinda Yee, (510) 651-2448
Vice: Sheryl Marymont, (510) 661-0906
www.thursdayreferralsplus.com

Friday AM Connection Club

meets weekly at 7:15am.

The Depot Cafe, Fremont

37260 Fremont Blvd., Fremont

Chair: Brendon Whateley, (650) 472-1116
Vice-Chair: Guido Bertoli, (510) 790-2444
www.fridayconnections.com

J

Elise
Balgley

Attorney at Law

3900 NewPark Mall Road
Third Floor, Newark
www.elisebalgley.com

¢ Cost effective

¢ Convenient

¢ Tailored to your individual
goals

¢ Responsive

For all of your individual and
business needs, including:

Personal Injury
Wills/Trusts
Employment Matters
Real Estate
Contracts

Business Issues

And much more...

510+ 791 - 1888

S & & o oo

Some of the best business deals are made over lunch. If you would like to have your restaurant featured
here, please call (510) 795-2244, or you can send an email to fmtcc@fremontbusiness.com

39116 State St, Fremont
(510) 791-1688
Lunch: 11 am -2 pm
Dinner: 5 pm-9:30 pm
Sundays: 4 pm-9 pm

MASSIMO’S

Fadhan & Con bl Coowr
5200 Mowry Ave, Fremont
(510) 792-2000
Lunch(M-F): 11:30 am- 3 pm
Dinner: 5:00 pm - 10 pm
Saturdays, dinner only
4:30 pm - 9:30 pm

40645 Fremont BI, #23, Fmt
(510) 668-1850
Tu-Thur: 11:30 am-9 pm
Fri-Sat: 11:30 am-9:30 pm
Sun: 1 pm-8pm

ELEPHANTBAR

39233 Fremont BI.
(In the Hub)
(510) 742-6221
Open 7 Days a Week
11 am-10 pm

Sin %6 Yarm

45915 Warm Springs BI.
Fremont (510) 656-9141

Lunch M-F:11:30 am-2:30 pm
Dinner: 5-10 pm (M-F & Sun)

5 pm-12 am (Sat)
Sun. Brunch: 10 am-2 pm

39136 Paseo Padre Pkwy
Fremont (510) 790-6550
Open Daily 8 am - 11 pm

A,

| Red Lobster |
39401 Fremont Blvd

Fremont (510) 657-2436

Sun -Thurs: 11 am -9 pm
Fri & Sat 11 am -10 pm

A/

Zpizza

46703 Mission Blvd.
Fremont
(510) 360-9900
Sun-Thur: 11 am-9 pm
Fri-Sat: 11 am -9:30 pm
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Member News

East Bay Score Chapter Earns Annual Award

The East Bay SCORE Chapter headquartered in Oakland, has been
selected as “SCORE District Chapter of the Year”. Special recognition
was given for the Chapter's accomplishments and contributions to the
small business community by the SCORE District Director in a pre-
sentation to the Chapter Chairman, Gene Page, at the Chapter's An-
nual Meeting August 8th. East Bay SCORE provides free business
counseling and low cost seminars & workshops for entrepreneurs &
small businesses for the counties of Alameda, Contra Costa & Solano;
with their District including Chapters in Santa Rosa (North Coast);
San Francisco, San Jose (Silicon Valley ), and Santa Cruz.

Mattson Technology Reinforces Dram Leadership
With Largest Order in Company History

Mattson Technology, Inc. recently announced that it has received the
largest order in the company’s history from one of Taiwan's leading
memory manufacturers. The selected systems include the Aspen llI
ICPHT strip and Helios rapid thermal processing (RTP) tools. Ship-
ments begin in the current quarter and extend through the end of the
year. The systems will be used in the chipmaker’s newest 300 millime-
ter (mm) fab for the production of its advanced dynamic random ac-
cess memory (DRAM) devices at the 90 nanometer (nm) technology
node and below. This order marks the latest in the series of Mattson
wins from major Taiwanese memory manufacturers, expanding the
company's large installed base in the region and further reinforcing its
leadership in the DRAM market. For more information, please con-
tact Mattson Technology, Inc., (510) 657-5900 or visit
www.mattson.com.

GROCO Named One of the Top Bay Area Accounting
Firms

The East Bay Business Times Book of Lists has once again named
Greenstein, Rogoff, Olsen & Co. (GROCO) as one of the top account-
ing firms in the Bay Area. GROCO has won this honor and distinction
for well over a decade. This distinction is awarded based upon a
number of business factors including number of staff, staff certifica-
tions, volume of business and revenue. To remain on the list of top
accounting firms for well over a decade is an outstanding display of
consistency in service, reputation and expertise in a competitive and
well represented industry.

Newark Hosts Annual Celebration September 14th
through 17th

The 51st Annual Newark Days Celebration will be held on September
14-17 at the Newark Community Park, Community Center and
Playfields. The celebrations will include carnival rides, three stages of
entertainment, art-photo and quilt show, food, games, art and crafts,
and trade booths. For more information visit www.newarkdays.org.

LOV Kicks Off Sunday Afternoon Concert Series
League of Volunteers (LOV) will kick off its 18th season of the Sunday
Afternoon Series on October 8, 2006, with the Golden Gate Boys
Choir and Bellringers. Enjoy the beautiful harmony of the young men
of the Bay Area as they lift their voices in song. Be thrilled with the
skill of the young bell ringers and the blend of tones they create. On
display will be the artwork of the Students of the Fine Arts Academy
of San Francisco. Doors open at 1:00 p.m. at the MacGregor/
Bridgepoint School Auditorium, 35753 Cedar Blvd., Newark. For more
information call (510) 793-5683 or visit www.lov.org.

Chamber members, submit newsworthy items to Cindy Bonior at
cbonior@fremontbusiness.com.

Web Report July 2006
fremontbusiness.com
Online business directory statistics

Monthly Visits to
the Chamber

Website
www.fremontbusiness.com Top 150 Member Displays
13,701
18,018

Total number of distinct visits
during the month of June 2006

Click Throughs
1,344

14,538 Map Referrals
Average # of visits per month 391
(20086)
[data provided by Deep Metrix email Referrals
LiveStats] 5

The Future of Business in
Fremont: A Banker’s View

-t
by Brian Conley

President and Chief Executive
Officer; Pan Pacific Bank

Of all the questions I get related to
our new bank, my favorite has to be,
“Why Fremont?” Of course this ques-
tion normally comes from people who
do not live in Fremont or who are not
familiar with this fair city. Inany case,
it is like a low hanging curve ball
thrown right over the plate. “Why Fre-
mont?” I ask, “are you kidding?” Then
I go on to explain why, indeed, Fre-
mont.

There is one crucial factor in se-
lecting a place to start a new bank.
That factor is location. For a bank to
succeed it must be located where
people and businesses are seeking an-
other choice in banking.

But, there is more. On the new
bank “wish list” is operating in a high
quality community.

We got it all in Fremont!

Fremont is big and filled with po-
tential. With over 200,000 people, Fre-
mont is the fourth largest city in the
Bay Area. With 92 square miles, it is
geographically one of the largest in the
state. Fremont is strategically located
in the Silicon Valley with great free-
way and rail connections for easy ac-
cess to the rest of the Bay Area. As for
location, Fremont is hard to beat.

Fremont is a thriving business
community. With a dynamic, diversi-
fied local economy represented by
manufacturing, education/health ser-
vices, and a complete array of retail
and wholesale
trades, Fremont
delivers what any
new  business
would seek. The
City has over
15,000 firms pro-
viding over
100,000 jobs;
1,200 of these
firms are hi-tech
or bio-tech, in-
cluding some of
the most well-known names in the Bay
Area. Employment grew 60 percent
from 1992 to 2000, and is projected to
grow another 14 percent over the next
10 years. Unemployment is a low 3.3
percent, and the city government goes
out of its way to be helpful and sup-
portive.

Fremont is home to great people.
The growing local population is well
diversified in terms of age, ethnicity
and national origin. Local immigrant
communities from all over the globe
thrive here with over 100 different lan-
guages spoken. The City itself has
multiple facilities of higher learning

“For a bank to
succeed it must be
located where people
and businesses are
seeking another
choice in banking. ”

and access to the world class institu-
tions of the greater Bay Area. There
are also renowned educational facili-
ties for the deaf in the area and a siz-
able local deaf community as a result.
Fully 71 percent of Fremont’s citizens
have some college education and 43
percent have either a graduate or
bachelor’s degree. The average house-
hold income for this city of over-
achievers is in excess of $110, 000,
well above local and State averages.

And, Fremont is quality! Whether
itis Money Magazine’s designation as
one of the most livable cities in the
USA, the #1 ranking by Men's Health,
the perennial desig-
nation as one of the
safest cities in the
U.S., its 50 parks and
40 sports facilities, or
simply the weather,
Fremont has it all.

So, for all of the
above reasons, a
more reasonable
question would be
“why NOT open a
bank in Fremont?”

We believe in Fremont and its fu-
ture. Like most businesses, our success
will depend on the success of the busi-
nesses and people around us. In the
case of Fremont, all the pieces are in
place for a very bright future. Let’s face
it, if Charlie Chaplin or Bronco Billy,
let alone the Franciscan fathers, were
to come back and take a look around,
they would be dumbfounded by the de-
velopment and prosperity they would
find in Fremont today. We are sure that
if we could come back in another 50
years, we would be equally amazed by
the level of prosperity we would find
here.

Business Forecast—

from page 1

Anderson Forecast suggests that, while
another major recession is not likely,
construction, financial activities and
retail could all suffer as the housing
market corrects it-
self. In the longer
term, Fremont, like
many Bay Area cit-
ies, face the chal-
lenges of the high
cost of doing busi-
ness, affordable
housing, the diffi-
culty of recruiting
workers from out of
state and traffic
congestion.
Fortunately, so
far these issues have
not been fatal flaws.
Regions advertising they are without
these problems are also without
Fremont’s level of success. We in the
East Bay must work hard to find solu-
tions to the challenges we face, but

“Over the years,
Fremont has
established an
enviable reputation
for being a place
for business
innovation.”’

ultimately, being competitive means
enhancing the assets we have, not com-
peting to manufacture low cost com-
modities.

Fremont has as-
sets. It already ap-
peals to talent from
around the world. Tt
offers access to the
world’s richest sup-
ply of venture capital
and technology.

But the competi-
tion is fierce. Qual-
ity of life and afford-
able housing are es-
sential to maintaining
the talent advantage
that is the foundation
of our knowledge-
based economy. Industry driven train-
ing that moves with the speed of tech-
nology change, a predictable regula-
tory environment and efficient, speedy
permitting are essential to growing and

retaining innovative companies.

The analogy is a high end depart-
ment store. Their products cost more,
but the service is the best. For instance,
for each additional dollar it costs to be
in Fremont rather than North Carolina,
we need to figure out how to provide
better coordination and faster service
for our businesses. This means work-
ing across institutional, jurisdictional
and professional boundaries. This will
not be easy, but then the innovations
that establish leadership often are not.

Visit us online!
Bookmark fremont
business.com and
visit often for the

most up to date
information on busi-
ness in Fremont.
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Future of Fremont Business:
Industrial/R&D Market Perspective

by Bud Lyons
ProLogis

Fremont’s Industrial and R&D
markets are inexplicably tied the for-
tunes of Silicon Valley. This is not a
bad thing, it’s just reality. Most Ameri-
can communities would
jump at the chance of hav-
ing the economic opportuni-
ties that Fremont enjoys.

In order to look into the
future I think it’s helpful to
look into the past and to re-
view the state of the market
today.

In the early 1980’s Fre-
mont was blessed with a
relatively cheap and abun-
dant supply of land, a very
good geographical location
with access not only to the
South Bay but also to the Tri-
Valley area that was explod-
ing with residential growth
and most importantly, Fre-
mont was well positioned
adjoining what would be-
come the nation’s foremost
job generator, Silicon Valley.

How did all this play out?
Fremont captured a major portion
of the regions job growth with more
than 80,000 new jobs since 1980. The
city’s industrial sector grew dramati-
cally, from a base of 3.5 million square
feet to over 20 million square feet. It

hasn’t all been smooth sailing for the
Industrial/R&D markets. Going back
to 1989, the average vacancy rate on
an annual basis has been 21.4 percent.
Today at almost 28 percent, it’s at the
higher end of the historical range. Dur-

“Fremont’s land supply is
certainly not as abundant
or cheap as it was in the
80’s, but relative to sur-
rounding communities, it
is still reasonably priced
and with approximately
350+/- acres it can pro-
vide growing companies
with expansion. ?

ing eight of the preceding 18 years, the
city’s R&D sector has experienced
negative absorption.

So what does the future hold for
the Industrial/R&D market in Fre-
mont?

Fremont’s land supply is certainly
not as abundant or cheap as it was in

the 80’s, but relative to surrounding
communities, it is still reasonably
priced and with approximately 350+/-
acres it can provide growing compa-
nies with expansion.

‘When you combine the current va-
cancies of almost 5 million square feet
and the ability to build another 5 to 5.5
million square feet of product this rep-
resents almost 67 percent of the exist-
ing occupied space in the city.

If the jobs are there, Fremont can
certainly compete effectively for this
growth.

Turning to job creation.

This is the biggest unknown and
certainly the key to the future growth
and health of the city's real estate mar-
kets.

In the past, Fremont was the ben-
eficiary of the waves of job growth tied
first to manufacturing jobs in the semi-
conductor-chip sector, then subsequent
growth spurts associated with personal
computers, the advent of the internet
and to some extent the emergence of
bio tech as a job generator. What will
be the catalyst for job growth in the
future? Will it be biotech, nano-tech-
nology, or some other technological
advances that haven’t yet been devel-
oped?

ABAG, whose crystal ball must be
a lot clearer than mine forecasts job
creation in Fremont to reach about
143,800 total jobs by the year 2020.

That equates to 28,000 new
jobs in the next 14 years, ora
24 percent increase over cur-
rent levels.

Is Fremont’s Industrial/
R&D sector positioned
to accommodate this
level of growth?
Unequivocally the an-
swer to this question is yes.
With existing inventory and
the ability to grow, the sector
could accommodate in ex-
cess of 35,000 new jobs.
Just like in the past it will
not all be a smooth path for
the market. Today’s rents
certainly don't justify new
construction (today's rents
are at levels achieved 10
years ago), it will take two to
three years of sustained, sub-
stantial net absorption to re-
duce vacancy rates to single
digits which is where pricing
power will allow rents to in-
crease to a level that would
justify new development. In
order to achieve these kinds
of occupancy rates, 10,000
new jobs must be created,
that's over 35 percent of the
total projected job growth
through 2020. I think we are
in for a long, slow recovery.

Tax
gation

Liti
Specialist
Before the United States

Tax Court and the
Internal Revenue Service

Serving

- The General Public
- CPAs and EAs

- Bookkeepers

In all phases of

- Planning / Tax Returns

- Accounting / Bookkeeping
- Representation & Litigation

Training & Assistance

- Workshops

- Educational Materials

- Quickbooks & Quicken
Ask about our FREE

Tax & Financial Briefing

Contact Allan Hutty

510.791.8962

AMERICAN TAX
PROFESSIONALS

Preparing Taxpayers, Not Just Forms

39159 Paseo Padre Parkway, Suite 105
Fremont, CA 94538
www.americantaxprofessionals.com

Retail Future—

from page 1

projects will attract shoppers from both
within the city and out of the area.
The City of Fremont is strategi-
cally positioned for growth. Tenants
look at factors that
will draw custom-
ers to their busi-
nesses, including
location, demo-
graphics, and traf-
fic. Most recently,
as evidenced by the
crowd of customers
at new tenants such

“Tenants look at
factors that will
draw customers to
their businesses,

jected volumes.

There is also a tremendous oppor-
tunity for local businesses. Established
retailers, who have been operating with
success over the
years, have the
ability to take ad-
vantage of new ex-
citing develop-
ments. The ability
to piggyback off
national or re-
gional retailers
with larger adver-

as Peet's Coffee, including location, tising budgets and
Strizzi’s Italian res- . natural draw of
taurant, and Panera demOgraphlcs’ and customers can take
Bread at the Wash- traffic. ” abusiness to a new
ington West retail level. Older sec-
center, there is ond-generation

great demand for

these businesses and that the commu-
nity supports them. Future tenants like
PF Chang’s and Claim Jumper restau-
rant are likely to also command long
waits for dinner.

As part of Silicon Valley, and the
home for many high tech firms, there
is a natural growth and identity for
businesses in Fremont. In my 10 plus
years of making deals in Fremont, I
have found that businesses will natu-
rally progress or have a willingness to
expand to Fremont. Once established,
they often surpass their initial pro-

space provides op-
portunity to new businesses looking to
establish themselves and not be as af-
fected by the rents that come with new
construction. New redevelopments
will create further opportunities where
we will see innovative businesses ca-
tering to new emerging markets.
Change is good in retail, and with
change comes many opportunities.
Fremont has worked hard to address
the changing environments and create
opportunities for the diverse popula-
tion where we can attract leaking re-
tail dollars from other communities.

participating businesses.

How to use your Passport

PASSPOR

TO SHOP DINE AND DISCOVER EN\@

Welcome to an exciting new way to discover great shopping and dining right here in Fremont!

Not only does your Passport Book offer you the opportunity to discover and save with Fremont busi-

nesses, but it also rewards Passport holders with three fabulous opportunities to WIN prizes. There are
monthly drawings, drawings at Holiday Tree Lighting events, and the final drawing which will take place
at the end of the Passport promotion. Plus, the savings continue when you use your Key to Savings at

« Pick up a passport at the Fremont Chamber any merchant displaying the Passport poster
« Visit businesses displaying the Passport poster and get your Passport stamped

* The number of stamps collected in your Passport will determine the prize level

« For a list of participating businesses, visit www.fremontbusiness.com
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FCCTV:

Fremont Chamber of
Commerce Television

Organizing Your Books: Taming the Paper Tiger

How many times have we heard
that the job’s not finished until the pa-
perwork is done! To most of us, man-
aging the paperwork and bookkeeping
is draining, not to mention never-end-
ing, but if you don’t keep it up, you
will easily end up with piles upon piles
of paper in a disorganized mess. Dur-
ing September’s FCCTV “Organizing
Your Books: Taming the Paper Tiger”
KK Kaneshiro, director of member
services and host of the Fremont

Chamber of Commerce televi-
sion show (FCCTV) interviews
guest Holly Jorgensen, owner of
Sum of All Numbers. Holly
shares tips on managing your
paperwork and keeping ahead of
the piles. She also discusses the
many benefits of well managed
and organized books which in-
clude greater efficiency and re-
ducing your stress level.

FCCTV

Times & Channels

FCCTV is shown in over
646,000 households! Would
you like to be a guest? Call

KK Kaneshiro at 510-795-

2244, ext. 103. Fremont

Chamber of Commerce

Television (FCCTV) high-
lights Fremont Chamber of

Commerce members

Watch FCCTV in these cities:
Fremont -

Ch 29 Mon 8:30 p.m.; Ch 26 Mon 7:30
p.m.

Newark — Ch 27 Fri 5 p.m.

Alameda — Ch 28 Sat 3:30 p.m.;
Sun 8:30 p.m.

Union City - Cch 15 Thu10p.m.;
Sat 3:30 p.m.; Sun 8:30 p.m.

Hayward, San Leandro, San
Lorenzo and Castro Valley —
Ch28 Thu10p.m.; Sat 3:30 p.m.;

Sun 8:30 p.m.

:
-

P

citibank.com

senvice marks of Citigroup Inc.

0f all the hats you
have to wear as a
small business owner,
the accountant’s visor
should be the

one you wear least.

From customer service
representative to toner
replenishment specialist,

as a small business owner
you've got a lot on your mind.

That's why we offer the
CitiBusiness® Insured
Money Market Account.

You'll get a great interest rate
on balances from $100,000

to $5,000,000 as well as easy
access to your money’

And, if you ever need it,
you can also apply for a
great rate on a credit line.

So you can stop worrying
about managing your cash flow
and start wearing the hat that
interests you the most.

Insured Money
Market Account

4607

Balances £rom $100,000 o $5,000,000,

Prime+0% on a Business Credit
Account for the first 12
months if you have a linked
CitiBusiness checking account
and a Business Money Market
Account with a minimum
balance of $25,000.

This offer is only available
for accounts opened at the
Citibank Financial Center
Tocated at Fremont-Auto Mall
43804 Christy Street
Fremont, CA 94538

(510) 492-0920

citibank

@ OFFER EXPIRES 9/30/06 AND IS ONLY AVAILABLE AT THE CITIBANK FINANGIAL CENTER LOCATED AT 43804

(((((( CHRISTY STREET IN FREMONT, CA. Business must meet all eligblty requirements in order to quaify.Offer applies to new
CitBusiness Insured Money Market Accounts opened between 05/19/06 and 09/30/06. The entire balance in your account eams the
same Annual Percentage Yield (APY), which is detemined by the balance in your account. A balance under $10,000 earns a 0.75% APY,
a balance of $10,000 — $24,999 eams a 2.50% APY, a balance of $25,000 — $99,990 earms a 3.75% APY, a balance of $100,000 —
35,000,000 earns a 4.60% APY, a balance above §5,000,000 earms a 3.75% APY. Rates are current as of 08/01/06 and are subject

to change at any time. Opening deposit cannot be transferred from an existing Citibank account. There is no maximum deposit. The offer
is not vald for public funds. A GtiBusiness Checking Account is required to open a CitiBusiness Insured Money Market Account with this
promotional rate. Deposits are subject to Citibank's standard funds avaiabilty delays. Fees may apply to the checking account. © 2006
Citbark. Gitibank (West), FSB. Member FDIC. A member of Citigroup. Citibank, Citibank with Arc Design, and CitiBusiness are registered

Visit us online!
fremontbusiness.com

Member websites are linked via our online directory

INVESTORS TRUST

MORTGAGE CORPORATION

Forall your Mortgage Loan needs

visit our newest location:

Namncy

Rosenblum

Senior Loan Agent

(Voted Best Mortage Broker by the Argus Readers, 2003 and 2004)

39159.Paseo Padre Parkway #202
Fremont, Ca. 94538
510 405-2113 ~ 510 459-7667

Licensed by the CA. Dept. of Real Estate / # 01104067

Utility Tax—

from page 1

merce researched the city’s financial
situation, including interviews of vari-
ous department heads and key budget
personnel. The topics of employee
compensation (including benefits),
department by department budgets and
service levels, economic information
and projections, and future needs and
projects were a part of the discussion.
At the conclusion of this analysis,
which turned into an investigation of
sorts, the Chamber strongly felt that
the logical conclusion was that the city
needed to improve its services, prima-
rily police and maintenance services
and secondarily fire services, and
needed to do so by adding additional
revenue to the General Fund in the
form of a modest tax. When the de-
tails of Measure L were presented to
the Chamber Board in May, the Board
felt that Measure L should be SUP-
PORTED for a number of reasons.
First, Measure L’s tax burden for
businesses will be around $4 million,
much less than half of the tax burden
of Measure V ($9.7 million) and much
more affordable for a business com-
munity that is experiencing moderately
better times than two years ago. With
the inclusion of caps for the highest-
end users, there were ample protec-
tions to not overwhelm any business.
Second, although the revenue from
Measure L will be deposited into the

General Fund and will be unable to be
specified to any specific purpose, the
Chamber feels that with the inclusion
of a six-year sunset clause and over-
sight committee, there would be ample
checks to ensure Measure L’s revenue
will be spent appropriately. The sun-
set clause, also called a renewal clause,
grants voters the ability to effectively
repeal the tax should the money be
spent inappropriately. In addition to
the sunset clause, which is an oversight
committee in and of itself, an oversight
committee, which the Chamber suc-
cessfully lobbied for the expansion
from five to seven, whose appoint-
ments will be made by the City Man-
ager, and whose composition will con-
sist of a balance between the business
community and residents will be cre-
ated by this measure.

Third, in the two years following
the November election, the city of Fre-
mont has “tightened its belt” further,
as evidenced by the additional 5 per-
cent cuts to all non-safety budgets (in-
cluding maintenance) in FY 05-06, and
by maintaining those budget levels in
FY 06-07 despite increased service
demands. At the same time, the city’s
reserves, both the fund balance and
budget uncertainty reserve, have been
used extensively to soften the blow and
avoid even more drastic cuts. Unfor-
tunately, the city’s reserves are one-

time dollars and have been depleted to
the point where little cushion remains.
When these reserves are gone, the only
solution is to make draconian cuts to
all departments to balance the budget.

The Fremont Chamber of
Commerce’s mission statement is to
“promote, support, and enhance a posi-
tive business environment”. Some of
the factors that go into a positive busi-
ness environment are having a capable
workforce, low cost of doing business
(rent, taxes, gasoline, etc.), a quality cus-
tomer base, and solid infrastructure
(roads, schools, general services).
Without these basics in place an area
becomes less and less attractive for
people to live and for businesses to lo-
cate. We have all seen the impacts of
higher crime in 2006. The fact that Fre-
mont ranks as the 59th city of its size,
down from 23rd only a few years ago
and the January 15th Argus article en-
titled Violent Crime Sweeps Tri- City,
which preceded the pawn shop broker
murder, has put into perspective
Fremont's current crime situation and
should serve as a reminder to everyone
exactly what type of city Fremont is and
exactly what type of city Fremont will
become if nothing is done. When Elec-
tion Day on Tuesday, November 7
comes around and it is your turn to vote
on Measure L, think about Fremont's
future and vote “YES”.

Panelists:

GROWTH CITIES:
FREMONT

James T. Randolph, Senior Vice President and Director, Cornish & Carey
Fred Diaz, City Manager, City of Fremont
Henry Yin, President, USA-China-Link

Alison Moore, General Manager, Amgen Fremont

September 7, 8-10 a.m., Fremont Marriott,
46100 Landing Parkway, Fremont

register online: http://eastbay.bizjournals.com/
eastbay/event/2610
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